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VICTORIA'S SECRET

West Virginia University’s
Fashion Show Viewing Party

Tuesday December 9t @ 9 p.m.
Mountainlair Ballrooms




@ENK ‘ Event Summary

Describe Event:
> Qur event was held in our Student Union Ballrooms, and this was a prime location
for students who were studying and trying to prepare for finals! The library is right
across the street, and students had the luxury of stopping to take a study break and
heading over to the student union to attend our event!
Describe Marketing Efforts to promote event:
> Social Media was our main marketing tool, and we really wanted to get students
excited about the new location for the show, so we incorporated the UK flag on a lot
of our materials!
Number of event attendees:
> We had over 150 people show up! We kept track of them on this excel sheet until
the show started, but some people trickled in after we had closed down the
registration table: https://docs.google.com/spreadsheets/d/
10jG6T5Zbw1BrM9G-31YpCz-9Ut_OcijysEa-NDZyfzk/edit?usp=sharing
> |t was a nice mixture of students ranging from freshman to alumni, and even our
school’s President, Dr.Gordon Gee attended!
How did you give away the FS items? Were you able to do a raffle?
> \We gave people a ticket as they registered to come in to the event, and throughout
the show we raffled off everything!
How did you give away each of the freebies? What were students most excited
about?
> \We gave away all our freebies through raffles, and also our pin the collar/spot on
the dog game! Students were most excited about the make up bags!



https://docs.google.com/spreadsheets/d/1ojG6T5Zbw1BrM9G-3IYpCz-9Ut_0cijysEa-NDZyfzk/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1ojG6T5Zbw1BrM9G-3IYpCz-9Ut_0cijysEa-NDZyfzk/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1ojG6T5Zbw1BrM9G-3IYpCz-9Ut_0cijysEa-NDZyfzk/edit?usp=sharing
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You’re Invited!
VS FASHION SHOW VIEWING PARTY
Tuesday, Dec. 9

Mountainlair Ballrooms

9pm-11pm

Is # Monday, December 1st: “Scavenger Hunt around campus!”
<G i the Invites posted around campus and t hoto witt
18 tag #W\ JlovesV

Tuesday, December 2nd: “Twitter Trivia”

W Wednesday, December 3rd: “HWCW via Instagram”
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It would be positively smashing if
you could join us for a proper
viewing party of the

2014 VS FASHION SHOW
TAKES LONDON

Tuesday, December 9™
9:00 pm - 11:00 pm

At the Mountainlair
Ballrooms

wdels posted and what

I»‘1=A Thursday, December 4th: “#TBT via instagram”
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You’re Invited VIP!
VS FASHION SHOW VIEWING PART?
Tuesday, Dec. 9

Mountainlair Ballrooms

VIP Ceremony 8pm

Event 9pm-11pm

Spend Your Last Night
before Finals with PINK!

Give us a Retweet 1f
you r¢ joining the party!
@WVU_VSPINK




IPINIX | Social Media Summary

Describe the Social Media outlets you
leveraged to support your event

Did you leverage live Tweeting or
Instragramming during the airing?

Please try to include: * Include screenshots of most popular
* Number of event related re-tweets posts!

Number of Facebook event RSVPs
Number of Instagram “likes” to event
photos

Any other specific numbers (new Twitter/
Instagram followers, new Facebook “likes”,

etc.)

> |t was kind of hard to live tweet
during our event, because Hope
and | spent most of our time on
stage conducting raffles and
watching the show with everyone!

Face boo k: Collection Started: 12212014 11:04 am

Tweets Exposure

> \We had 55 event
confirmations
> Post reach 45

et Twnetn mooes

> 3 new likes
> 362 views on our event |nV|te

Most Influential Most Tweets

w VU K 2 ¥ Fosow 1,652 H vy ek o Folow

Twitter: e el -
> (Gained 45 new followers P el T i
Instagram:

Transcript

> Highest photo likeswas 61
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via Hashtagtracking.com

H#WVUIlovesVSFS

Other Social Media Stats

12.09.14

Exposure

Reach _

W Tweet

Reach

0 0 A o0
00 0f 10 o \0° 0P
Most Tweets
TWEETS
o el® WVU PINK @wvu_vspink W Follow 59
The official Twitter of your 2014-2015 WVU Campus
Reps, Hope and Deonnal
- Deonna Gandy @divadeebooh W Follow 9
M  Kenna Balducci @kennabalducci W Follow 8
WV girl, 20
* 4

see more

12.10.14 W Tnewet
Exposure

Reach

Timeline Deliveries

P _000 & ‘000 o ‘QQQ & ‘QQO 100 _0“0

J
Most Tweets
TWEET
WVU PINK @wvu_vspink W Follow 59
The official Twitter of your 2014-2015 WVU Campus
Reps, Hope and Deonna!
Deonna Gandy @divadeebooh W Follow 9
Kenna Balducci @kennabalducci W Follow 8
WV girl, 20
see more |
o

o
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Hashtag Tweet Usage Stats!

Collection Started: 12/2/2014 9:26 pm

Tweets

President of West Virginia University. Supporter of
everything West Virginia. Proud father and grandfather. Bow lie
enthusiast.

WVU PINK @wvu_vspink W Follow
The official Twitter of your 2014-2015 WVU Campus
Reps, Hope and Decnnal

Katie @katiehellerwv W Follow
Senior Strategic Communications major at WVU. WV

Young Democrats National Committeewoman. Opinions are my own.
Montani Semper Liberi.

Total %

[l original Tweets 63  46.67%

. @Message Tweets 13 9.63%

Retweets 59 43.70%

Total Tweets 135 100.00%

Most Influential

FOLLOWERS
E. Gordon Gee (@gordongee W Follow 64,832

1,664

1,248

SEee more

President Gee
Retweeted us!

©



PlNK ‘ Potential Reach and Proportion of Sentiment Stats

OTENTIAL REACH POTENTIAL REACH OVER TIME
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ROPORTION OF SENTIMENT

Results
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Via talkwalker.com



PlNK ‘ Total Reach & Engagement with Peak Times
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PlNK ‘ Sentiment Stats
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SHARE OF SENTIMENT SENTIMENT OVER TIME
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Via talkwalker.com



PlNK ‘ Theme Stats

TOPTHEMES  swowror 10 (&) 100 THEMESOVERTIME  swowior 5 (i) 25

50

tonight
perdongee

@WVU_VSPINK 510w viewing Party
s viawing Party  Show Viewing

40

#W\UlovesUSFS ~— )
Fresbies 20
mn‘w*“mm Fasnlon Wech our Fashien
excited  Victoria
Show Watch Party attending “".In 10
Show Watch
™ JL A J—‘A A
5 Dec 12:00 8 Dec 12:00 11 Dec

® #WVUlovesVSFS Party ® Fashion ® Viewing Party
® Viewing ® Show Viewing Party ® Show Viewing

® @WVU_VSPINK ® Watch Party [ NN

Themes used to generate buzz during the show and
help our hashtag trend!

Via talkwalker.com 10
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Countries & Gender Stats

TOP COUNTRIES  siowioe 5 (i) 25 50
United States
Philippines
Finland
0 50 100 150
® #wvulovesvsfs
GENDER

e female ® male

94.97,
2.1%

100

200 250

Top Countries and Genders using our hashtag!

Via talkwalker.com
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Demographics where our hashtag was being used and engaged!

Finland
A !
\ < > Iceland Sweder
v Russia
Norway
United
Kingdom .
+ Canada Polan
Germany raine
Ml 14 Kazakhstan
France Mongolia
tal
Spain ¥
| ) North urkey p oha Japan
. 2 Bl South Korea é
Atiantic Afghanistan Tl
- Ocean Iraq™ - yran : j Ocean
Algeria Libya Pakistan
Mexico Saudi Arabia India
y Thailand
Mali | Niger Sudal
Chad
Venezuela Nigeria thiopia
Colombia
e =1 nya
DR Congo ¥
T Indonesia Papua New
Brazi S Guinea
Pery Angola
Bolivia .
Namibia
f N ' Botewans Madagascar
South South - Australia
gy Chile Nd "
Pacific Y Atiantic
02ean Ocean South Africa
Argentina New
Zealand

People from these areas or with an IP
address from these areas utilized our
hashtag! #WVUlovesVSFS

Via talkwalker.com




Social Media Screenshots

®eee0 Sprint 3G 10:39 PM o} 82%

Tweet Q 'Z

eeeee Sprint 3G 5:53 PM 9 X 100% m

WVU PINK
2,287 Tweets Q IZ

Photos Favorites ’

Jesse Lynn Ries @Messelynn 1d
#WVUlovesVSFS

WVU PINK
@WVU_VSPINK

eeee0 Sprint 3G CH 9 X 100%

WVU PINK I
Congrats to our VIP winners: 2,287 Tweets Q 7%

Jesse Lynn Ries Photos Favorites |

Jessica Paige

B XQ Theta @ChiOmega WVU 1d
Peyton Yates \ ir Thank you to our sister @raurenrelly
Erin Taibi B for helping to put on an awesome
. watch party for the @VictoriasSecret
NJGI’I Taylor Fashion Show! #WVUlovesVSFS
We'll be in touch! ¥ @ () @ =& 33 K7
#WVUIlovesVSFS Julie Merow @julesmerow 1d
12/7/14, 10:38 PM s @georgewcapel just won a )
@VictoriasSecret PINK water bottle! Jesse Lynn Ries @Messelynn 1d
€« * _— Haha thanks for putting on an #WVUIlovesVSFS
awesome watch party
@divadeebooh ! #/WVUlovesVSFS
32 5
° 7 @ el Kait Lopez @kaitlynlopez96 1d
0 ’ b s 4 #WVUIovesVSFS

Timelines Notifications Messages Me

0.

Timelines Notifications

Q
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o

Timelines Notifications Messages Me



PlNK ‘ Social Media Screen Shots

eeee0 Sprint 3G 5:56 PM 9 % 100% Emm: eeeee Sprint 3G « 5:55PM 9 % 100% W) eeeeo Sprint 3G 5:55 PM 9 X 100% p

WVU PINK WVU PINK WVU PINK
2,287 Tweets Q % 2,287 Tweets Q % 2,287 Tweets Q lZ

Photos Favorites J Photos Favorites ’ Photos Favorites ’

;; Tori Brooke Smith @ToriBrookeS...  1d Queen Gabby @music_luver 14 1d E‘g‘ . Lindsey Core @core_lindsey 1d

Had such a good time at the VS P
#WVUlovesVSFS #WVUI VSFS
fashion show viewing party with oves e

@lindserellal @ 3 thanks
@WVU_VSPINK for hosting it!
#WVUIlovesVSFS #muchfun @

31
i _deis WVU PINK @WVvU_VSPINK 1d
m Setting up with the best Street Team. =_=
EVER. #BEingYONCE 131 231 1
#WVUlovesVSFS
alexandria dudich @alexdudich_ 1d MUsly @ marysalinas 1d
#WVUlovesVSFS H Obsessed with my new bag 2
=2 1 HailWVUPink ° #wvulovesvsfs
MLy @ marysalinas 1d i
#wvulovesvsfs 9 ¢ ¢ ¢° ¢
vevwvew @ Kenna Balducci @kennabalducci 1d

2 _“ #WVUIovesVSFS Deonna is getting
~ deep. #ripmyheartout #weloveyou

4
DREAM Ginis “- 211 )
9 ° \ )
N — Q L4 'V' o b 'v‘
Timelines Notifgtions Messages Me . . ’ . & . ’ . -..
Timelines Notifications Messages Me Timelines Notifications Messages Me

Twitter was our primary social media tool for

this event! 1
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Our Most Valuable Street Team Member:

Lacie Geary

Lacie helped to
prepare the
marketing materials
for this event!

She was always
active on social
media!

She also was a huge
help with getting us
our table at Maniac
Maddness and
getting situated!
Lacie attended every
meeting, and always
was prompt to
respond to our
group texts!







IPIINIK | Hindsight
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Describe 3 event elements that were very successful.
We believe the social media marketing was a huge success!
Our cooperation as a team was tremendous and really made things fun and easy!

The location was a huge success! Our student union is in the dead center of campus,
and EVERYONE goes there!

Describe 3 challenges that you faced when planning/executing your event.
Getting our signs hung up, because our university has a strict policy.
Trying to take pics, engage on social media, and host the event! We were both going
crazy, but we got through it!
Finding vendors to work the event, because we wanted to be able to appeal to everyone
on campus! However, we did get a few!

> Amazon

> Packback Books

> National Society of Collegiate Scholars

> The Daily Anthenaeum

List 3 ways that your event could be improved next year.

Getting a head start on vendors to help work the event! (With it being finals week a lot of
people were tight for time)

While reps take turns hosting the other one can generate social media buzz!

Having our signage approved ahead of time! The problem with getting things hung up
was it had to be approved and we didn’t print them until Sunday.



Message From the WVU PINK reps: Anything else?

Honestly, this was one of the most fun and engaging events we have ever hosted! The
outcome was amazing, and we all worked through this even though it is our finals week!

Together we used our strengths to outweigh each other’s weaknesses, and the commitment
and support from our street team was very enlightening for both of us!

We hope we made you all proud, because we did not get to do as much as we would have
liked to this semester, but it isn’t about how you start, it’s about how you finish, and we
couldn’t think of a better way to finish this year/semester!

Overall, HUGE SUCCESS!!!

—_— -

#WVUIlovesVSFS




